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— Milton Kotler, Tiger Cao, Sam Wang, Colllen Qiao , Marketing Strategy in the Digital Age:
Applying Kotler's Strategies to Digital Marketing, World Scientific Publishing Co Pte Ltd,
(2020 (
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— Filipe Mota Pinto, Teresa Guarda, Digital Marketing Strategies and Models for Competitive
Business, Advances in Business Strategy and Competitive Advantage, Gl Global, US, 2020/
— Damian Ryan, (2021), Understanding Digital Marketing, Marketing Strategies for Engaging
the Digital Generation, Edition Number: 4, 3rd, GB.

— Dishek ). Mankad: Understanding Digital Marketing: Strategies for online success, BPB
Publications (August 26, 2019(
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Godfrey Parkin, 2009, Digital Marketing: Strategies for Online Success, New Holland
Publishers, London.

Subhash C. Jain, Marketing Planning & Strategy, South-Western Pub; 6th edition (2000)
Drummond, Graeme , John Ensor & Ruth Ashford (2008), Strategic marketing: planning
and control. taylor & francis; 3rd edition.

Alexander Chernev, Strategic Marketing Management, Cerebellum Press, USA, 8th Edition

(2014)
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— Emiliano Giovannoni , Digital Marketing Planning, Independently published, Australia,
2020.

— Michael Becker and John Arnold, (2010), Mobile Marketing FOR DUMmIES , Wiley
Publishing, Inc. 111 River Street Hoboken, Canada

— Guillaume Fleureau, L'emailing efficace, (2013), Toutes les techniques pour atteindre vos
destinataires, Groupe Eyrolles.

— Mahmud Akhter Shareef , Yogesh K. Dwivedi Vinod Kumar ,(2016) Mobile Marketing
Channel Online Consumer Behavior, Springer Nature

— Yan CLAEYSSEN, (2017), L'E-MAIL MARKETING Créer des messages efficaces dans une
stratégie omnicanal, 4 e édition, Dunod ,

— Hongbing Hua,( 2019), Mobile Marketing Management: Case Studies from Successful
Practices, Routledge, Taylor & Francis Group.

— Matt HAIG, Mobile Marketing, The Message Revolution, (2002), Kogan Page

— StephenDann , Susan Dann, (2011), E-Marketing: Theory and Application , 4 ratings , Red
Globe Press.

— Annmarie Hanlon, (2016), Digital Marketing: Strategic Planning & Integration 1st Edition,

SAGE Publication, london.
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Bourbonnais. R, Terraza. « Analyse des séries temporelles » Applications a I'économie eta la
gestion, 3e édition , Paris
Daudin, JJ, Duby. C, Robin.S et P. Trécourt. (1996). « Analyse des Séries Chronologiques ».
INAPG, Mathématiques.
Delignieres. D, (Janvier 2001) « L’analyse des processus stochastiques ». EA 2991 "Sport
performance, santé”, Université de Montpellier 1.
Hamilton.)-D (2016). “Time Séries Analysis”. Princeton University Press, 2016
Maddala.G.S, (1988) “Introduction to econometrics”, Mac Millan publishing company,

New York, USA, 1988.
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Cajolet-Laganiere Gerard, Collinge Helene , Laganiere Pierre. (1997). La rédaction
Technique, administrative, etsientifique. 3™ édition. Edition laganiére. Hélene.
Ferrandis Yolande.(2019). La rédaction administrative en pratique. 6™ édition. eyrolles,
France.

Garnett,). (Ed.).(1997). Handbook of administrative communication (Vol.63). CRC Press.
Kadyss Roselyne, Nishimata Aline.(2020). Rédiger avec succes lettres, e-mails et
documents administratifs 11éme édition. Gualino, Lextenso.

Libaert Thierry, Westphalen Marie-Héléne. (2012). Communicator: toute la

. . . . éme , . .
communicationd'entreprise, 6 édition, Dunod.
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— Understand and analyse any document dealing with the fields of study.
— Develop critical thinking skills related to analysis and decision making.
— Develop written skills in business contexts.
— Acquire a high level of knowledge of business concepts by using correct vocabulray and
phrases for their specific tasks.
— Develop greater verbal fluency for face-to-face business situations.
rdoglbll ddcud | ylall
Students must have successfully completed the lessons of $1,52, S3, S4 and S5. They should have
developed a strong understanding of the basic concepts related to their fields of expertise, namely,
Economics, Trade, Accounting, Management, and Finance as well as improved their verbal
communication skills.
Master 1 program consists of two semesters with 24 seminars, each seminar is 1Th30 to prepare

students for various professions in companies with a strong specialization in this field.
ol gz
— -Writing emails using formal and informal styles
— Email etiquette
— Practice
— Ethical issues in Digital marketing (1)
— Ethical issues in Digital marketing (2)

— Impact of digital media on the marketing mix
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Impact of digital media on the marketing mix (examples)
How to plan an engaging website

How to conceptualize an engaging websites

On-page optimization

Off-page optimization

Digital media and marketing principles (1)

Digital media and marketing principles (2)

Introduction to SEM

Site targeting

Campaign creation

Mp.g.&.?tp.g.&.ﬁ‘ l&.y]a

:8‘)'“
C. Farrall and M. Lindsley , Professional English in Use: Marketing, Cambridge University
Press, 2008.

Simon Sweeney (2019). English for Business Communication. Cambridge University Press,
Second Edition.

D. Chaffey and F. Ellis-Chadwick (2016). Digital Marketing. Pearson Education, Sixth
Edition.

Rob Stokes (2013). eMarketing: The Essential guide to Marketing in a digital world. Quirck
Education Edition, Fifth Edition.

lan Mackenzie (2010). English for Business Studies: A Course for Business Studies and
Economic Studies. Cambridge University Press, 3rd Edition.

Unknown (2005). Intelligent Business Course book: Intermediate Business English. Pearson
Longman.

lan Mackenzie (2008). English for the Financial Sector. Cambridge University Press.
Business English pods

J. Schofied and A. Osborn (2011). Collins English for Business: Speaking. Harper Collins
Publishers.
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A. Littlejohn (2008). Professional English Company to Company: A Task-based Approach to
business emails, letters, and faxes. Cambridge University Press, 4th Edition.

Bill Mascull (2010). Business Vocabulary in Use: Advanced. Cambridge University Press,
2nd Edition.

Handouts with texts and exercises to do.

Nina O'Driscoll. Market Leader: Marketing. Pearson Longman.
Martin Hobbs and Julia Starr Keddle (2002). Oxford English for Careers- Commerce.
Pearson Education Limited. Second Edition, 2002.

lan Mackenzie (2002). Financial English. Christopher Wenger publishing.
J. G. Allen (2004). The Complete Q&A Job Interview Book. John Wiley and sons, 4th Edition.
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Gerardus Blokdyk , Electronic Customer Relationship Management E-CRM A Complete
Guide 5 ,2019STARCooks.
Atul Parvatiyar .G. Shainesh ,(2001 ),Customer relationship management: Emerging
concepts, tools, and applications Hardcover, Tata McGraw-Hill Pub. Co, London.
Christian Uwagwuna ,(2011) The IBM Model of Electronic Customer Relationship
Management Industry Report, GRIN Verlag.
Jerry Fjermestad (Nicholas C Robertson | ,(2003) Electronic Customer Relationship
Management, Kogan Page ,
Julie Jacko (2003).Constantine Stephanidis , Human-Computer Interaction: Theory and
Practice, 1st edition, CRC Press
Mahesh S. Raisinghani ,(2003) ,Business Intelligence in the Digital Economy:
Opportunities, Limitations and Risks, Idea Group , London/
Neil Woodcock ,Merlin Stone ,Bryan Foss ,(2003) ,The Customer Management Scorecard:

Managing CRM for Profit Hardcover — Download: Adobe Reader, Kogan Page.
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Artech House Print on Demand. Donal O'Mahony, Michael Pierce, Hitesh Tewari, Electronic
Payment Systems for E-Commerce, 2nd edition, , Artech House Print on Demand, 2001

Margaret Tan, (2005), E-payment: The Digital Exchange, Singapore University Press N

Francisco Liébana-Cabanillas, Francisco Mufioz-Leiva, & 2 More, (2014), Electronic 2

Payment Systems for Competitive Advantage in E-Commerce (Advances in E-Business Research)

Hardcover — Import

P. Mullan, (2014), The Digital Currency Challenge: Shaping Online Payme nt Systems 3

Through U.S. Financial Regulations, Palgrave Pivot

David L. Stearns, (2011), Electronic Value Exchange: Origins of the VISA Electronic Payment 4

System, Springer London Ltd

Dmitry Artimovich, (2019), ONLINE PAYMENT SOLUTIONS: The evolution of Visa and .5

MasterCard. Regulation and development of payment systems in Europe Independently
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— Marshall Sponder, Gohar F. Khan, Digital Analytics for Marketing, Taylor & Francis, 2017

— Bill Schmarzo, The The Economics of Data, Analytics, and Digital Transformation, Packt

Publishing, 2020
— KevinHartman, Digital Marketing Analytics: In Theory And In Practice, 15 septembre 2020
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Alexandre Steyer, Amélie Clauzel, Pascale Quester Marketing Une approche quantitative,

Pearson France 2005

Jérome Bon, Pierre Grégory : Techniques Marketing, Vuibert, Paris, 1995 .

Naresh K. Malhotra Marketing Research: An Applied Orientation, 7th Edition, Pearson,

New York,

2019

Jean-Jacques Lambin LARECHERCHE MARKETING. Analyser, mesurer, prévoir, Ediscience,

1994
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John Wiley & Sons.
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approaches (4thed.). Sage Publications.

- Field, A. (2013). Discovering statistics using IBM SPSS statistics (4th ed.). Sage Publications.

- Frenay,M, & Romainville, M. (2013). L'accompagnementdes mémoires et des théses: Presses

universitaires de Louvain.
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Frenay, M., & Romainville, M. (2013).L'accompagnement des mémoires et des théses:

Presses universitaires de Louvain.
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Gavard-Perret, M.-L., Gotteland, D., Haon, C,, Aubert, B, & Jolibert, A. (2012). Méthodologie
de la recherche ensciences de gestion:Réussir son mémoire ou sa thése : Pearson.
Neuman, W. L. (2013). Social research methods: Qualitative and quantitative approaches
(7thed.). Pearson.

Saunders, M., Lewis, P., & Thornhill, A. (2019). Research methods for business students
(8thed.). Pearson.

Sekaran, U., & Bougie, R. (2016). Research methods for business: Askill building approach
(7thed.). Wiley.

Silverman, D. (2016). Doing qualitative research: A practical handbook (4th ed.). Sage

Publications.
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Tim Cameron-Kitchen, Luke Nicholson, The Ultimate Guide To Content Marketing &
Digital PR: How to get attention for your business, turbocharge your ranking and establish
yourself as an authority in your market, Create Space Independent Publishing Platform,
2016.
Joe Pulizzi ,(2013), Epic Content Marketing: How to Tell a Different Story, Break through
the Clutter, and Win More Customers by Marketing Less Hardcover, McGraw-Hill
Education, London.
Robert Rose, Joe Pulizzi, (2011), Managing Content Marketing: The Real-World Guide for
Creating Passionate Subscribers to Your Brand, CMI Books.
Rebecca Lieb, (2012), Content Marketing: Think Like a Publisher - How to Use Content to
Market Online and in Social Media (Que Biz-Tech) 1st Edition,QUE, USA.
Dawn McGruer , John Wiley, (2019), Dynamic Digital Marketing: Master the World of
Online and Social Media Marketing to Grow Your Business Relié.
Top 129 Content Marketing Tools, Byron White, (2015), LIFETIPS.COM, illustrée
Susan Gunelius, Content Marketing For Dummies ( 2011); Dummies.
Joe Wilson Schaefer, (2018), Content Marketing: Essential Guide to Learn Step-by-Step the
Best Content Marketing Strategies to Attract your Audience and Boost Your Business

Paperback.
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— Understand and analyse any document dealing with the fields of study.
— Develop critical thinking skills related to analysis and decision making.
— Develop written skills in business contexts.
— Acquire a high level of knowledge of business concepts by using correct vocabulray and
phrases for their specific tasks.
— Develop greater verbal fluency for face-to-face business situations.
rdoglall ddcud | 8ylall
Students must have successfully completed the lessons of $1,52, S3, S4 and S5. They should have
developed a strong understanding of the basic concepts related to their fields of expertise, namely,
Economics, Trade, Accounting, Management, and Finance as well as improved their verbal
communication skills.
Master 1 program consists of two semesters with 24 seminars, each seminar is 1Th30 to prepare
students for various professions in companies with a strong specialization in this field.
Balll gizae
— Definition of Digital Marketing Management
— Skills of a Digital Marketing project manager
— Social Networking
— Use of differentsocial media platforms

— Definition of email marketing

— Strategies
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Ecommerce management
Ecommerce marketing strategies
The selection process

Types of job interviews
Academicinterviews

Dos and don'ts

Common interview questions
Practice job interviews

Role plays

el
C. Farrall and M. Lindsley , Professional English in Use: Marketing, Cambridge University
Press, 2008.

Simon Sweeney (2019). English for Business Communication. Cambridge University Press,
Second Edition.

D. Chaffey and F. Ellis-Chadwick (2016). Digital Marketing. Pearson Education, Sixth
Edition.

Rob Stokes (2013). eMarketing: The Essential guide to Marketing in a digital world. Quirck
Education Edition, Fifth Edition.

lan Mackenzie (2010). English for Business Studies: A Course for Business Studies and
Economic Studies. Cambridge University Press, 3rd Edition.

Unknown (2005). Intelligent Business Course book: Intermediate Business English. Pearson
Longman.

lan Mackenzie (2008). English for the Financial Sector. Cambridge University Press.
Business English pods

J. Schofied and A. Osborn (2011). Collins English for Business: Speaking. Harper Collins
Publishers.
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A. Littlejohn (2008). Professional English Company to Company: A Task-based Approach to
business emails, letters, and faxes. Cambridge University Press, 4th Edition.

Bill Mascull (2010). Business Vocabulary in Use: Advanced. Cambridge University Press,
2nd Edition.

Handouts with texts and exercises to do.
Nina O'Driscoll. Market Leader: Marketing. Pearson Longman.

Martin Hobbs and Julia Starr Keddle (2002). Oxford English for Careers- Commerce.

Pearson Education Limited. Second Edition, 2002.
lan Mackenzie (2002). Financial English. Christopher Wenger publishing.
J. G. Allen (2004). The Complete Q&A Job Interview Book. John Wiley and sons, 4th Edition.
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POULAIN Gérard)2000(,Projet et innovation-méthode HYBRID pour les projets innovants

Coll. Technique et scientifique des télécommunications, mars.

Harold Kerzner (2019), Innovation Project Management, Wiley, New Jersey.
Gregory C. Mclaughlin (2016), William R. Kennedy, Innovation Project
Management Handbook, Taylor é Francis Group.
Alan Webb (2017), Project Management for Successful Product Innovation, Routledge,
London & New York.
ARobinson S.Stern L'entreprise créative - Editions d'Organisation, octobre, 2000.
Jean-Pierre Filidtre , construire un projetd'information, 1997 - 2009,Aditec Pas-de-Calais —

CEEI

Projet et innovation - méthode Hybrid pour les projets innovants de Poulain - Hermes -

mars 2000.
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