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Pearson Education, England .
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1. Marianne Abramovici, Sylvie Chevrier, Muriel Jougleux, Management des services :
Conception, production et évaluation de la performance des services, PUG, 2015
2. Christopher Lovelock, Jochen Wirtz , Denis Lapert, Marketing des services, 7eme édition,
PEARSON, 2014
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1. Georges Lewi, Branding Management, Editions Pearson, 2005
2. Jean-NoélKapferer, The new strategic brand management, London and Philadelphia, 2008

3. Chantal LaiIsabelle Aimé, La marque, Dunod.2016
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Cajolet-Laganiere Gerard, Collinge Helene , Laganiere Pierre. (1997). La rédaction
Technique, administrative, etsientifique. 3™ édition. Edition laganiére. Hélene.
Ferrandis Yolande.(2019). La rédaction administrative en pratique. 6™ édition. eyrolles,
France.

Garnett,). (Ed.).(1997). Handbook of administrative communication (Vol.63). CRC Press.
Kadyss Roselyne, Nishimata Aline. (2020). Rédiger avec succes lettres, e-mails et
documents administratifs 11éme édition. Gualino, Lextenso.

Libaert Thierry, Westphalen Marie-Héléne. (2012). Communicator: toute la

. . . . éme , . .
communicationd'entreprise, 6 édition, Dunod.
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Christine Balagué, David Fayon, Facebook, Twitter et les autres..., Pearson, 2010.
Jean-Marc Decaudin, Jacques Digout, E-publicité, Dunod, 2011.
Thomas Faivre-Duboz, Raphaél Fétique, Web Conversions, Dunod, 2010.

Thomas Faivre-Duboz, Raphaél Fétique et Antoine Lendrevie, Le Web marketing,

Dunod, 2011

Nicolas Malo, Jacques Warren, Web Analytics, Eyrolles, 2009
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The program is designed for students majoring in Economics, Commerce, Management,
Accounting and Finance who wish to improve their language skills in specific contexts. It focuses
on providing students with a good mastery of the English language along developing solid
competencies in the above-mentionedfields of expertise. The lessons cover a wide range of topics
in each specialty.
Eachlessonis divided into two major axes. First, students are given a series of documents and texts
both Written and Oral on the field of expertise. The written texts should not exceed 500 words.
Second, students are given opportunity to deepen and strengthen the four language skills
(Speaking, Reading, Listening, and Writing) crucial to good communication skills and essential to
the fulfillment of their professional development.
rdoglball daudl Bylall
Students must have successfully completed the lessons of $1,52, 53, S4 and S5. They should have
developed a strong understanding of the basic concepts related to their fields of expertise, namely,
Economics, Trade, Accounting, Management, and Finance as well as improved their verbal
communication skills.
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1. Simon Sweeney (2019). English for Business Communication. Cambridge University
Press, Second Edition.

2. lan Mackenzie (2010). English for Business Studies: A Course for Business Studies
and Economic Studies. Cambridge University Press, 3rd Edition.

3. Unknown (2005). Intelligent Business Course book: Intermediate Business English.
Pearson Longman.

4. lan Mackenzie (2008). English for the Financial Sector. Cambridge University Press.

5. Business English pods

6. J. Schofied and A. Osborn (2011). Collins English for Business: Speaking. Harper
Collins Publishers.

7. A Litlejohn (2008). Professional English Company to Company: A Task-based
Approach to business emails, letters, and faxes. Cambridge University Press, 4th
Edition.

8. Bill Mascull (2010). Business Vocabulary in Use: Advanced. Cambridge University
Press, 2nd Edition.

9. Nina O'Driscoll. Market Leader: Marketing. Pearson Longman.

10.  Martin Hobbs and Julia Starr Keddle (2002). Oxford English for Careers-
Commerce. Pearson Education Limited. Second Edition, 2002.

11.  lan Mackenzie (2002). Financial English. Christopher Wenger publishing.

12. ). G. Allen (2004). The Complete Q&A Job Interview Book. John Wiley and sons, 4th
Edition.
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— Anders Gustafsson & al,, Service Innovation, Business Expert Press, 2015
— Laurent Hermel, Gérard Louyat, Innovation dans les services, Association frangaise de
normalisation, 2008
— David Gotteland & al,, L'innovation : de l'idée au lancement - Créer et développer un
produit ou service nouveau, Dunod, 2017
— Neil Woodcock ,Merlin Stone ,Bryan Foss ,(2003) , The Customer Management Scorecard:

Managing CRM for Profit Hardcover — Download: Adobe Reader, Kogan Page.
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1. D Mauch Peter, Service Quality Management: Theory and Application, 2009.
2. Ishikawa Kaoru. (1996), La gestion de la qualité - Outils et applications pratiques: Outils et
applications pratiques, , Ed Dunod, Paris, France
3. BoeriD, Maitriserla qualité Toutsur la certification etla qualité total Les nouvelles normes
ISO 9001 version Décembre 2000, Ed. Maxima ,2001.
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John Wiley & Sons.
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approaches (4thed.). Sage Publications.
Field, A. (2013). Discovering statistics using IBM SPSS statistics (4th ed.). Sage Publications.

50 Sleasdl Gagud 1 Awll ¢lgie oebaly gewr pld P> Aasl>
2024-2023 4ol !



Frenay, M., & Romainville, M. (2013).L'accompagnement des mémoires et des théses:
Presses universitaires de Louvain.
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Neuman, W. L. (2013). Social research methods: Qualitative and quantitative approaches
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(7thed.). Wiley.
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1. Laurent Hermel, Le marketing public, Economica, 1990

2. Marine Le Gall-Ely, Le marketing public, e-theque, 2003

3. Armel Severin Mbembo, Le marketing public dans le management des organisations
publiques, Editions universitaires européennes, 2021Joe Wilson Schaefer, (2018),
Content Marketing: Essential Guide to Learn Step-by-Step the Best Content Marketing
Strategies to Attract your Audience and Boost Your Business Paperback.
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- Understand and analyse any document dealing with the fields of study.
- Develop critical thinking skills related to analysis and decision-making.
- Develop written skills in business contexts.
- Acquire a high level of knowledge of business concepts by using correctvocabulary and phrases
for their specific tasks.

- Develop greater verbal fluency for face-to-face business situations.

rdoglbll daull aylall
Students must have successfully completed the lessons of S1, 52, S3, S4, S5 and S6. They should
have developed a strong understanding of the basic concepts related to their fields of expertise,
namely, Economics, Trade, Accounting, Management, and Finance as well asimproved their verbal

communication skills.
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A Simon Sweeney (2019). English for Business Communication. Cambridge University
Press, Second Edition.
2 lan Mackenzie (2010). English for Business Studies: A Course for Business Studies
and Economic Studies. Cambridge University Press, 3rd Edition.
3 Unknown (2005). IntelligentBusiness Course book: Intermediate Business English.
Pearson Longman.
4 lan Mackenzie (2008). English for the Financial Sector. Cambridge University Press.
5 Business English pods
.6 J. Schofied and A. Osborn (2011). Collins English for Busin ess: Speaking. Harper
Collins Publishers.
7 A. Littlejohn (2008). Professional English Company to Company: A Task-based
Approach to business emails, letters, and faxes. Cambridge University Press, 4th Edition.
.8 Bill Mascull (2010). Business Vocabulary in Use: Advanced. Cambridge University
Press, 2nd Edition.
9 Nina O’Driscoll. Market Leader: Marketing. Pearson Longman.
10 Martin Hobbs and Julia Starr Keddle (2002). Oxford English for Careers- Commerce.
Pearson Education Limited. Second Edition, 2002.
11 lan Mackenzie (2002). Financial English. Christopher Wenger publishing.
12 ). G. Allen (2004). The Complete Q&A Job Interview Book. John Wiley and sons, 4th

Edition.
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